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With the rise of the national trend, more and more clothing brands have begun to incorporate
traditional cultural elements to enhance their brand characteristics and cultural connotations.
Chinese traditional dress culture has a long history and carries a long historical heritage and rich
cultural connotation, and occupies an important position in Chinese cultural tradition. Visual
communication design is a design field that conveys information and expresses meaning through
visual elements such as images, colors, words, and layouts. The study aims to explore the application
of visual communication design based on traditional culture in the design of national fashion clothing
and its relevance in the field of information systems engineering and management. By analyzing the
importance and influence of traditional cultural elements in fashion design, this paper delves into how
information systems can facilitate the effective integration and application of these elements. First,
the paper reviews the role of traditional culture as an inspiration for fashion design and explores the
role of information systems in data collection, analysis, and management. This study proposes a visual
communication design method based on traditional culture through a review of relevant literature
and empirical research, and through interviews and surveys. Combined with example analyses and
case studies, this study demonstrates how information systems can support the need for innovation
and personalization in the design of national-trend clothing. Finally, by evaluating the effectiveness of
information systems in cultural visual communication design, future research and management
suggestions are proposed to enhance information systems engineering and management.

Keywords: China-Chic Clothing, Traditional Culture, Visual Communication, Intangible Cultural
Heritage.

INTRODUCTION

In the development of contemporary Chinese fashion design, traditional cultural elements, as an important
design resource and cultural symbol, are gradually becoming the focus of designers' exploration and innovation.
Traditional culture is not only a historical heritage, but also a cultural gene with expressive and profound
connotation, which contains rich imagery and value, and can inject unique visual charm and emotional resonance
into fashion design. Against this background, this paper aims to discuss the application of visual communication
design based on traditional culture in Chinese fashion design.Chinese traditional culture has a long history,
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covering many aspects such as poetry, calligraphy and painting, etiquette, philosophical thinking, craftsmanship
and technology. These elements are not only symbols of history, but also valuable resources for contemporary
cultural innovation (Ankolekar et al., 2024; Bibri, Huang, Jagatheesaperumal, & Krogstie, 2024). In fashion
design, traditional cultural elements are constantly introduced and reinterpreted, and through their unique
artistic expressions and symbolic meanings, they endow design works with profound cultural connotations and
unique aesthetic values. For example, traditional Chinese colors, patterns and motifs, as well as the structure and
design concepts of traditional clothing, have become the source of inspiration and the basis of creation for fashion
designers (Bonab et al., 2024).

This paper will explore the specific application methods and effects of traditional cultural elements in fashion
design by analyzing relevant theories and cases. In particular, it will focus on the role of visual communication
design in integrating traditional cultural elements, and explore how it conveys and expresses the fusion of the
essence of traditional culture and modern fashion through design means such as color, image and typography.
This involves not only the conversion and reproduction of cultural symbols, but also the innovation of design
language and the realization of communication effect (Torres, 2024; Collins et al., 2024).

ANALYSIS OF THE HISTORICAL EVOLUTION AND CHARACTERISTICS OF
TRADITIONAL COSTUME CULTURE

Historical Evolution and Influencing Factors

Changes in clothing styles often accompany the changes in dynasties and social systems in Chinese history
(Maciel, Angelov, & Gomide, 2024; Mendez et al., 2024; AB Newswire, 2023). For example, during the Ming and
Qing dynasties, with the stability of feudal imperial power, magnificent palace costumes such as dragon robes and
Aotou robes became mainstream (Liebenberg & Jarke, 2023; Wang, Zhang, Zou, & Maamar, 2023), reflecting the
hierarchical system of feudal society and the majesty of imperial power (Fumagalli, Sales, Baião, & Guizzardi,
2022). During the Republic of China period, the trend of advocating modernization and the influence of Western
culture promoted the popularity of traditional clothing such as qipao, reflecting social change and improving
women's status (Rieger, Roth, Sedlmeir, & Fridgen, 2022; Y. P. Yuronen, Bakhtina, & E. A. Yuronen, 2022).

Characteristics and Design Elements of Traditional Clothing

Traditional clothing, with unique characteristics and design elements, is an essential component of ancient
Chinese culture. In Chinese fashion, traditional culture's visual communication design can be applied in the
following ways. One of the characteristics of traditional clothing is its emphasis on details and pattern design.
Traditional clothing usually uses delicate embroidery, brocade, and other techniques and rich and colorful pattern
elements. Traditional clothing design pursues overall harmony and beauty, emphasizing the smoothness of
clothing lines and the coordination of proportions (Wibowo & Sediyono, 2021; Wang & Huang, 2022).

Traditional clothing also emphasizes the selection and application of materials. Traditional clothing often
uses natural materials such as silk, cotton, and linen, which are comfortable and breathable and can display rich
texture and luster (Bu, Wang, B. Jiang, & Q. Jiang, 2021). In Chinese clothing design, we can learn from the
material selection of traditional clothing, combine traditional and modern materials, and create clothing works
with a sense of texture and hierarchy.

RELATIONSHIP BETWEEN CHINA-CHIC FASHION DESIGN AND
TRADITIONAL CULTURE

The relationship between Chinese clothing design and traditional culture is inseparable. As an essential part
of Chinese culture, traditional culture has injected unique charm and inspiration into Chinese clothing design. By
applying traditional culture's visual communication elements to Chinese clothing design, designers can create
fashionable works that integrate tradition and modernity (Cheng, Mamoulis, & Huang, 2021). Based on the
transformation approach in clothing, taking Taohuawu as an example, the design elements involved in Taohuawu
are refined and accepted and classified into four levels from high to low according to their importance, as shown
in Table 1.
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Table 1. Fashion Design Elements of Taohuawu's Formal Beauty

Design
elements

Element
classification

Design element level
One-level Two-level Three-level Four-level

style introverted reason folklorization interest

outline deconstruction Dongyun and
Xicai

positive and negative
forms

color low saturation
color

black, white, and
gray

elegant traditional
colors bright colors

technology digital printing plant dyeing damaged embroidery

China-Chic clothing design makes clothing more recognizable and personalized by drawing on the pattern
design of traditional clothing. Traditional clothing patterns usually integrate natural scenery, flora and fauna,
myths, and legends, giving people a unique visual experience. In Chinese clothing design, designers combine
traditional pattern elements, such as dragon and phoenix, cloud patterns, flowers, and birds, with modern fashion
cutting and popular elements to create clothing with cultural connotations and fashion sense. China-Chic fashion
design also pays attention to the lines and proportions of beauty in traditional clothing. Traditional clothing
emphasizes the smoothness of clothing lines and the coordination of proportions, pursuing overall harmony and
beauty. In Chinese clothing design, designers can refer to the lines and proportions of traditional clothing,
integrate them into modern clothing design, and create a comfortable and lasting clothing form. The application
practice of China-Chic New Year pictures in this series of China-Chic New Year pictures is shown in Figure 1
according to the application method of auspicious patterns in Taohuawu New Year pictures in Guochao clothing
proposed above (Troll, Blohm, & Leimeister, 2019; Cong & Zhang, 2024).

Figure 1. Design Application Framework Diagram

The theme types of Taohuawu New Year pictures and Chinese clothing representative brands' secret fans in
pattern design creation are diverse and distinctive. Figure 2 shows the comparison of auspicious pattern types
between Taohuawu New Year pictures and the brand's secret fan clothing. From the perspective of theme division,
Taohuawu New Year pictures and secret fans have auspicious patterns with animals, plants, artifacts, and words
as the theme. In addition to auspicious patterns based on animals, plants, artifacts, and characters, Taohuawu
New Year paintings also have auspicious patterns based on immortal characters; China-Chic clothing represents
the brand of secret fans and geometric auspicious patterns. From the pattern type frequency, the Taohuawu New
Year pictures and the Chinese clothing representative brands' dense fans all have animal and plant patterns at a
high frequency.

https://orcid.org/0009-0001-8192-8593
https://orcid.org/0009-0008-9966-6836
https://orcid.org/0009-0006-4928-9476


Xie Y. et al. / J INFORMSYSTEMS ENG, 9(4), 259624 / 15

Taohuawu New Year Painting

China-Chic Brand Close Fan

Figure 2. Comparison of Auspicious Pattern Types Between Taohuawu New Year Paintings and Brand Dense
Fan Clothing

China-Chic clothing design is also inspired by the use of traditional clothing colors. Traditional clothing often
uses rich and colorful color combinations like red, yellow, green, blue, etc. These colors give clothing a lively visual
effect and have unique symbolic significance. In Chinese clothing design, designers can learn from the material
selection of traditional clothing, combine traditional and modern materials, and create clothing works with
texture and modern aesthetics (Li, Zhang, Huang, Zheng, & Qi, 2024).

Development Status of China-Chic Fashion Design

With the gradual strengthening of China's national strength and the continuous promotion of cultural
heritage, Chinese clothing design is increasingly attracting people's attention and favor. China-Chic Fashion
Design takes traditional culture as an element and combines modern fashion design concepts to create unique
fashion works, leading the development of fashion trends. The development status of Chinese fashion design can
be analyzed from many aspects. First, Chinese fashion design has become essential to China's fashion industry,
attracting many designers and brands. Not only in China but also in the international arena, Chinese fashion
design has attracted much attention and won more and more fans and followers. In consumers' minds, domestic
traditional sports brands have become the representatives of Chinese clothing with absolute advantages, and
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some domestic fashion brands, Hanfu brands, and underwear brands are also Chinese clothing brands in
consumers' minds, as shown in Figure 3. The wind of "China-Chic" has swept all corners of the clothing industry
(Tu, Niu, Cui, & Liu, 2024).

Figure 3. Typical China-Chic Clothing Brands in the Eyes of Consumers

Chinese fashion design's design concept and aesthetic demand are also constantly evolving and changing.
Initially based on traditional cultural elements, Chinese garment design has made breakthroughs in visual
communication and has integrated functional, environmental protection, technology, and other elements into the
design to create more practical and futuristic fashion works. China-Chic Fashion Design is also expanding its
market and development space. At various fashion weeks and exhibitions, Chinese clothing brands and designers
have appeared one after another to show their style and strength. At the same time, Chinese clothing has
gradually moved towards a diversified and personalized development path, no longer a single expression of
cultural elements but more cultural elements, historical memories, and personality characteristics in the design.
In addition, the form of IP co-branding is gradually being used by more and more Chinese clothing brands. This
chapter summarizes the IP co-branding of local clothing brands in China-Chic clothing in recent years, as shown
in Table 2.

Table 2. IP Co-branding Cases of China-Chic Garment Brands
Brand Co-branded IP Representative products

Li Ning Dunhuang Museum, National Treasure, People's
Daily, Hongqi Automobile, EDG Squadron

Li Ning × Dunhuang Museum Co-branded
Silk Road Series Shoes

Anta The Forbidden City, Long Live the Emperor, Mulan Anta × Special edition of Winter Olympics
licensed products for the Forbidden City

Metersbonwe Honor of Kings, full-time expert Metersbonwe × Full time expert co-branded
T-shirt

Erke
"Under One Person", "Wushan Five Elements", "Fox
Demon Little Red Lady", "Assassin 567", "King of

Glory"

Hongxing Erke × King of Glory Co-branded
T-shirt

XTEP Journey to the West: Daughter Country and Shaolin Special steps × Shaolin Kung Fu series
outerwear

Taiping Bird Luotianyi and Xicha Taiping Bird × HEYTEA Joint Collection
Sweater

Warrior Hulu Brothers, Wilderness Operation Warrior × Hulu Brothers Co-Branded
Canvas Shoes

Application of Traditional Culture in China-Chic Fashion Design

Applying traditional culture in Chinese fashion has become a significant design trend and inspiration. As the
treasure house of Chinese culture, traditional culture contains rich and profound connotations, which have
injected unique charm and fashion elements into Chinese clothing design. The application of traditional culture in
Chinese clothing design is mainly reflected in pattern design. The typical pattern elements in traditional clothing,
such as dragon and phoenix, cloud patterns, flowers, and birds, were skillfully integrated into the design of
Chinese clothing, giving clothing a solid Chinese cultural atmosphere. Designers create clothing works with
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unique recognition and cultural connotations by combining traditional pattern elements and modern fashion
cutting and craftsmanship techniques (Kim, Suh, & Kang, 2024; Ge & Wu, 2024).

The application of traditional culture in Chinese clothing design is also reflected in materials and styles.
Traditional clothing usually uses natural materials such as silk, cotton, and linen, which give clothing a unique
texture and touch. By using the material selection and technology of traditional clothing, designers combined
modern fashion styles and popular elements to create Chinese clothing with both texture and modern aesthetics
(Liu et al., 2024).

Analysis of the Relevance Between China-Chic Fashion Design and Traditional Culture

China-Chic fashion design is closely related to traditional culture, which is reflected in many aspects. First,
Chinese garment design draws on the patterns and elements of traditional culture. The dragon and phoenix, cloud
patterns, flowers and birds, and other pattern elements in Chinese traditional culture are ingeniously used in
Chinese clothing design, giving clothing unique visual effects and cultural connotations. These traditional patterns
add unique artistic value to the clothing and show the profound connotation of Chinese traditional culture,
making Chinese clothing more cultural identity and aesthetic value. Secondly, Chinese clothing design is
connected with traditional culture through color. Red, yellow, green, blue, and other bright colors commonly seen
in traditional clothing are widely used in the design of Chinese clothing. These colors represent auspicious and
prosperous meanings and highlight the unique understanding and application of colors in traditional Chinese
culture. Using color elements of traditional culture, Chinese clothing can resonate visually, combine traditional
culture with fashion elements, and show unique personality and style. Finally, Chinese fashion Design has
innovated and interpreted the materials and styles of traditional culture. Traditional clothing usually uses natural
materials such as silk, cotton, and linen, characterized by loose and comfortable styles. Based on traditional
materials, Chinese clothing has improved and innovated its materials and styles in combination with the aesthetic
needs of modern fashion. By using new materials and modern technology, Chinese clothing not only retains the
characteristics of traditional culture but also meets the needs of contemporary people for comfort and fashion.

TRADITIONAL CULTURAL VISUAL COMMUNICATION DESIGN THEORY AND
METHODS

The theory and method of visual communication design of traditional culture are essential bases for applying
traditional cultural elements in Chinese fashion design. The rich and colorful patterns, symbols, texts, and other
elements in traditional culture have become the main form of visual communication. Traditional cultural visual
communication design must be recreated and expressed through techniques such as processing, combining, and
transforming these elements to achieve maximum visual effects. For example, in Chinese clothing design,
traditional cultural elements' colors, patterns, lines, etc., are refined and innovated to make them more modern
and fashionable. Various symbols in traditional culture, such as dragons and phoenixes, flowers and birds,
landscapes, etc., are essential forms of visual communication design in traditional culture. These symbols have
profound cultural connotations and can generate unique visual effects through specific design techniques. For
example, in Chinese clothing design, traditional symbols are collaged, combined, scaled, and other processing
methods to give clothing more visual impact. The design process diagram for visual communication is shown in
Figure 4 (J. H. Lee, E. Lee, Huh, M. L. Kim, & J. Kim, 2024; Yu Zhao, Zhou, Yan Zhao, Zou, & Wei, 2024).

Figure 4. Design Process of Visual Communication
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Traditional cultural visual communication design not only pursues the beauty of visual effects but also
focuses on conveying cultural information and emotions. Using traditional cultural elements, Chinese clothing
design conveys the rich and colorful Chinese culture and demonstrates its charm and uniqueness. In traditional
cultural visual communication design, designers must deeply explore and understand cultural connotations to
transform them into formal visual expressions.

Concept and Role of New Media Visual Communication Design

Visual communication design is a design field that conveys information and expresses meaning through
visual elements such as images, colors, text, and layout. It is a manifestation of aesthetics and art and an effective
communication tool and means of dissemination. In Chinese fashion design, visual communication design plays
an important role. Visual communication design can be disseminated through various media, such as advertising,
promotional materials, online platforms, etc., to expand brand influence and attract more consumer attention and
recognition (Chen & Cheng, 2024; Chang & Xu, 2024).

Principles and Characteristics of Visual Communication Design in Traditional Culture

One traditional cultural visual communication design principle is the combination of inheritance and
innovation. In Chinese fashion design, designers need to reinterpret and innovate traditional patterns, patterns,
colors, and other traditional elements by excavating and understanding traditional cultural elements to combine
them with modern fashion aesthetics and present novel and traditional design works. Next is the integration of
Eastern and Western aesthetics. China-Chic clothing design often needs to consider people's aesthetic orientation
under different cultural backgrounds, so designers need to skillfully combine traditional cultural elements with
modern fashion design to cater to diversified consumer groups so that traditional culture can be more widely
spread and recognized.

The characteristics of traditional cultural visual communication design are rich symbols and meanings,
emphasizing the unity of form and connotation. Traditional culture's patterns, colors, symbols, and other
elements often have rich cultural connotations and symbolic meanings. Designers can use these elements to
convey specific historical stories, values, or folk traditions, making clothing works more profound and meaningful.
In Chinese fashion, visual communication design should not only focus on the beauty and attraction of external
forms but also convey the internal spirit and emotional resonance of traditional culture through design elements
so that clothing works have aesthetic value and cultural significance (Su & Zhang, 2024).

Exploration of Visual Communication Design Methods Based on Dong Opera

Dong opera is a form of expression of Dong culture and a concentrated embodiment of Dong elements. Dong
opera elements are classified according to their types, mainly music elements, Dong decorations, character
elements, and Dong architectural elements. Each Dong opera element type is carefully divided, and the Dong
opera elements are further divided as shown in Table 3; at the same time, it is also to better integrate with visual
communication design in the next step.

Table 3. Classification of Dong Opera Elements
Types of Dong Opera Elements List of Dong Opera Elements Nation

Dong Opera music elements Dong flute, ox leg qin, Dong ethnic pipa, erhu, big
drum, small gong, lusheng Dong Nationality

Dong ethnic pattern Color elements, silver elements, plant pattern
elements, animal pattern elements Dong Nationality

Dong Opera character elements Raw, Dan, Pure, Ugly Dong Nationality

Dong ethnic architectural elements Dong Opera Stage, Dong Drum Tower, Sanwang
Palace Dong Nationality

The exploration of the visual communication design method of Chinese clothing based on traditional culture
is to effectively integrate traditional cultural elements into clothing design and express them through visual
communication. Firstly, designers need to delve into the elements of traditional cultures, such as patterns, colors,
symbols, etc. To understand and apply these elements accurately, understand their historical background, cultural
implications, and symbolic significance. Traditional culture has many patterns and patterns with specific symbols
and meanings. Designers can excavate these symbols and meanings and use them in Chinese clothing design. By
cleverly combining and deducing, these symbols and meanings are transformed into visual elements in clothing
design to convey specific cultural connotations and values. In integrating traditional cultural elements, designers
can apply innovative design elements. For example, traditional patterns and patterns can be redesigned and
collaged to create unique visual effects. Alternatively, traditional colors can collide and blend with modern colors
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to create a novel visual experience.

China's clothing design needs to consider the fashion trends and the aesthetic needs of consumers. Therefore,
while utilizing traditional cultural elements, designers must combine fashion trends. By conducting research and
analysis on the current clothing market, we can understand consumer preferences and trends and combine
traditional cultural elements with fashion trends in a targeted manner to meet consumer needs. Visual
communication design can be disseminated through various media, such as print advertising, brochures, social
media, etc. Designers can choose appropriate design forms and expression methods based on the characteristics
of different communication media to convey traditional cultural visual elements to the target audience with the
best effect.

REALIZING ANDMANAGING THE APPLICATION OF TRADITIONAL CULTURAL
ELEMENTS IN CHINESE STYLE FASHION DESIGN THROUGH INFORMATION

SYSTEM

Realizing and managing the application of traditional cultural elements in Chinese style fashion design
through information systems is an important exploration and practice in the field of current national trend
clothing design. Traditional cultural elements such as the silhouette of Hanbok, the imagery of classical literature
and the patterns of traditional paintings have unique aesthetic value and cultural expression in fashion design.
The use of information systems can help designers systematically collect, store and manage data on these
traditional elements, including digitalized information on historical documents, artworks and cultural symbols.
Information systems can also support cross-border integration and collaboration of design ideas. Through online
platforms or digital collaboration tools, designers can work across borders with professionals such as historians,
artists and artisans to explore and interpret the diversity and depth of traditional culture. This mode of
collaboration not only helps to protect and pass on traditional culture, but also can inject richer and more
fashionable connotations into the design of national fashion clothing.

Big Data Analysis of Traditional Cultural Data

Data Collection and Integration: Through the information system, a large amount of data on traditional
culture, including historical documents, artworks, and cultural heritage, are collected and integrated. These data
can be in the form of text, images, videos, etc., systematically stored and managed.

Data mining and analysis: Utilizing big data analysis techniques to mine patterns, trends and correlations in
cultural data. For example, analyze clothing cuts, pattern designs and color preferences from different historical
periods, as well as their evolution and influence on fashion.

Application of Artificial Intelligence in Design Innovation

Image Recognition and Pattern Matching: Using machine learning and computer vision technology,
traditional cultural patterns, colors and forms are automatically identified and classified. This can help designers
find inspiration and references quickly and speed up the design process.

Natural language processing: analyzing and understanding traditional cultural textual materials, including
poems, literary works and historical records, in order to extract design inspiration or themes from them.

Personalized Design and Customization

Data-driven personalized design: personalized design based on consumer data and preferences, combined
with traditional cultural elements. The information system can analyze consumers' purchasing behavior and
preferences and provide them with customized national fashion products.

Predictive analytics and trend forecasting: using data analytics and machine learning models to predict
fashion trends and market demand, guiding companies' decisions in the design and production process and
reducing market risks.

Specific Steps of Information System Technology Applied to Visual Communication Design

Data Collection and Integration: The information system collects and integrates a large amount of data about
traditional culture by collecting and integrating them, including historical documents, artifacts, cultural heritage,
and so on. Through big data analysis technology, the system can categorize, label and archive these data for
subsequent use by designers.

Data mining and analysis: the information system uses data mining technology to analyze the collected
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traditional cultural data. For example, by analyzing patterns and colors in historical documents and artworks, the
system can identify some common traditional cultural elements and provide them to designers as references.

Image recognition and processing: The information system can help designers quickly find suitable
traditional cultural patterns, colors and forms through image recognition technology and apply them to the design.
The system can process the images, extract the key features in them, and adjust and optimize them according to
the designer's needs. Designers can select and modify the image elements provided by the system through
interactive operations to meet their design requirements.

Natural Language Processing and Text Generation: The information system can analyze and understand texts
related to traditional culture through natural language processing technology. The system can recognize keywords
and themes in the text and generate relevant text descriptions according to the designer's needs. These
descriptions can be used to explain the traditional cultural meaning behind the design or as part of product
publicity and promotion.

Data-driven personalized design: Based on collected consumer data and personal preferences, the
information system can realize data-driven personalized design.

ANALYSIS ON THE CHARACTERISTICS AND DEVELOPMENT TREND OF
CHINA-CHIC FASHION DESIGN

Combining traditional and modern cultures, Chinese fashion design has unique characteristics and
development trends. China-Chic fashion design integrates the patterns, colors, and other elements of Chinese
traditional culture. It endows traditional elements with new fashion connotations by interpreting and expressing
modern aesthetic concepts. China-Chic clothing design highlights the national characteristics of Chinese
traditional culture. It presents a unique Chinese style and temperament through clothing design and fabric
selection, emphasizing cultural self-confidence and national pride. China-Chic Fashion Design makes bold
innovations and breakthroughs based on traditional culture, constantly tries new design concepts and technology
breaks the shackles of tradition and creates clothing works with both traditional charm and modern style. The
combination of Chinese fashion design and contemporary fashion trends, the integration of traditional cultural
elements and modern popular elements, meet consumers' needs for fashion and personalization and open up
China's fashion market with international influence, as shown in Figure 5, which is the schematic diagram of
modern design development and intangible elements.

Figure 5. Schematic Diagram of Modern Design Development and Intangible Cultural Heritage Elements
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Based on the above theoretical knowledge and combined with research results, transform it into a series of
cultural and creative designs using design methods, with Dong opera as the design object. The cultural and
creative design practice of Dong Opera elements is mainly reflected in brand, illustration, poster, and product
packaging design in visual communication design. The brand, illustration, poster, and product packaging designs
in Dong Opera cultural and creative industries are not independently applied but are interconnected and
combined forms of expression. As shown in Figure 6, Dong Opera is based on intangible cultural heritage, and
using design methods to showcase the brand effect of intangible cultural heritage is the core.

Figure 6. Schematic Diagram of Intangible Cultural Brand Effect

With the improvement of the soft power of Chinese culture, Chinese fashion design will go more to the
international stage, attract more international consumers' attention, and promote the international spread of
Chinese clothing culture with the opportunity of globalization. The future Chinese clothing design will pay more
attention to the integration of classic and fashion and create more design works that meet contemporary aesthetic
needs through the in-depth excavation of traditional culture to realize the progress of traditional culture with the
times.

Background and Definition of China-Chic Fashion Design

China-Chic fashion design is a fashion design style that combines traditional cultural elements with modern
visual communication design. It is inspired by traditional Chinese culture and showcases China's unique ethnic
characteristics and fashion charm through clothing patterns and colors. In the context of globalization, Chinese
clothing design reflects the confidence and pride of Chinese culture. It is the inheritance and innovation of
traditional culture and a form of cultural expression and exchange. China-Chic Fashion Design integrates
traditional culture into the design language of modern fashion, making traditional culture radiate new vitality and
charm.

The visual communication of Chinese clothing design transmits specific cultural information and emotional
resonance through the visual form of clothing. It combines traditional cultural symbols, patterns, and imagery to
combine and present uniquely, creating clothing with strong visual impact and recognition. It also can combine
traditional cultural elements with modern popular elements through innovative design techniques and material
selection to create clothing works that meet the trends of the times and consumer needs.

Analysis of China-Chic Fashion Design Features

As a fashion style combining traditional and modern cultures, Chinese fashion design has unique
characteristics and a distinctive personality. Firstly, it fully integrates elements of traditional Chinese culture,
such as dragons, phoenixes, cloud patterns, landscape paintings, etc. Reinterpreting and recreating these
traditional patterns endow traditional culture with new fashionable connotations and vitality, reflecting respect
and innovation for traditional culture. Secondly, Chinese clothing design focuses on highlighting national
characteristics. Careful design and selection of clothing styles, fabrics, and accessories show Chinese traditional
culture's unique charm and temperament and emphasize cultural confidence and national pride. This
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manifestation of national characteristics is not only reflected in the appearance of clothing but also in the
expression of traditional Chinese values and aesthetic taste, which gives Chinese clothing design a distinctive
cultural identity.

In addition, China-Chic Fashion Design has made bold innovations and breakthroughs based on traditional
cultural elements, constantly exploring new design concepts and technology, breaking the shackles of tradition,
and creating fashionable works that integrate tradition and modernity. It retains the charm of traditional culture
and showcases modern charm, achieving a harmonious unity between tradition and modernity in clothing design.
Finally, Chinese fashion Design also emphasizes individualization and internationalization, combining the trend
of contemporary fashion, and through reinterpretation and interpretation of traditional cultural elements, it
meets the needs of consumers for fashion and personalization and makes China's fashion culture more influential
and competitive internationally.

Influencing Factors of China-Chic Clothing Purchase Intention

The research purpose of this chapter is to explore the influencing factors of Chinese Clothing on consumers'
purchase intention. China-Chic Clothing's consumers are primarily young people in the Z era, that is, young men
and women in the 18-30 age group. Therefore, this in-depth interview also targets young people in this age group.
There were 23 interviewees in this interview, including 18 students or teachers majoring in Clothing and five
professionals in related industries. Descriptive statistical information of the participants is shown in Table 4.
According to the principle of theoretical saturation, 16 interviewee interview data were randomly selected for
grounded theory coding analysis, and the remaining seven interviewee interview data were used for theoretical
saturation testing.

Table 4. Summary of Basic Information of Interviewees
Category Content Number of people Proportion

Gender Male 12 52%
Female 11 48%

Age

18-22 3 13%
22-25 11 48%
25-30 7 30%

Over 30 years old 2 9%

Career student 17 74%
Clothing or related industries 6 26%

Have you ever bought China-Chic clothes? Correct 13 56%
Deny 10 44%

By organizing the interview data obtained, valuable sentences were extracted, conceptualized, and abstracted.
The results are shown in Table 5.

Table 5. Open Encoding Results
Example of Raw Materials Conceptualization Categorize

Quality is also important, at least not inferior to the quality of other categories
of clothing. quality quality
I hope a piece of clothing can be worn for a long time without being damaged. durability
If the quality of the clothing matches the price, that is, if the cost-effectiveness
is sufficient, I will be more willing to purchase it. cost performance price
For China-Chic clothing, I think the price below 1000 is acceptable. price
Crafted fabrics are more comfortable and will make me wear them for a
longer time, which is more in line with my purchasing tendency. fabric comfort

fabricI will pay attention to the fabric of clothing for easy washing and
maintenance.

washing and
maintenance

I will be excited when I meet those beautiful clothes, which make China-Chic
look good. appearance

styleIf China-Chic clothing starts from the style, it will make me look more
friendly. style

After open coding, the original data has formed 31 categories. According to the principle of spindle coding,
the above categories are classified, abstracted, and refined to identify the relationship between the primary and
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auxiliary categories. Finally, one main category and one auxiliary category are obtained, representing product
attributes and physical attributes, as shown in Table 6.

Table 6. The Encoding Results for the Main Axis
Main category Subcategory The Category of Influencing Relationships Relationship connotation

Product
attributes

Physical
properties

quality Reliability of overall quality of
clothing

price Is the pricing of the product
reasonable

fabric Comfort of clothing fabrics
style Clothing style

Most of the respondents mentioned a similar concept of rejecting popular styles. If a particular clothing item
becomes popular in the surrounding population, it will increase their aversion to it. This reflects the common
pursuit of unique personalities among young people today, which aligns with the characteristics of the Z
generation. Culture and feelings are also factors generally reflected by respondents. The characteristics of China-
Chic's local brands and designers are accepted and liked by respondents. At the same time, the expression of
Chinese culture is the critical factor in attracting respondents.

CONCLUSION

In the era of new media communication, with the integration of intelligent devices, virtual technology,
VR/AI/AR and other technologies, traditional visual communication is difficult to meet people's aesthetic and
social needs. Traditional visual communication works mainly face problems such as a single mode of
dissemination and difficulty in expressing the visual content deeply. Visual communication under dynamic image
fusion expands the expressive carriers of visual communication, enriches the forms of expression, and makes the
information conveyed by visual communication more direct, vivid, and flexible. This paper mainly focuses on
establishing a connection between intangible cultural heritage and the discipline of design, and provides a
detailed explanation and analysis. Through an in-depth analysis of Dong opera through examples, this article first
elaborates on the historical background and inheritance status of Dong opera. Then, it analyzes the artistic
characteristics of Dong opera from four aspects: "sound, color, and movement", and combines it with
contemporary design methods through field research. By integrating traditional cultural elements into clothing
design, clothing can be endowed with deeper cultural connotations, enhancing emotional resonance and artistic
value.

When carrying out visual communication design based on traditional culture, the image innovatively
integrates the beauty of art, combines the beauty of technology, forms a strong visual impact and emotional
experience, breaks the two-dimensional limitations of traditional visual communication, and presents new design
forms and expressions through the integration with technology. Dynamic images can more efficiently and
effectively convey information to traditional culture in visual communication, and combine with the multiple
perception methods of the human body to enhance the human experience. Through the analysis of the utilization
of traditional culture in the concept and this China Chic fashion design, this study provides a fresh outlook on the
design paradigm and procedure for the Chinese fashion design industry. For fashion designers and fashion
practitioners, it offers useful guidance and motivation by looking at how traditional cultural elements can be
included and integrated into existing fashionable designs through aesthetic visual analysis on which visual
communication design methods can be applied.

The emergence and development of traditional culture is the result of people's close connection with nature
and social practice. It is also a reflection of people's expectations for a better life in production and life, as well as
their pursuit of aesthetic and cultural values. In the context of the prevalence of the "China-Chic" culture, many
traditional elements have begun to create rich and varied, refined and rigorous organizational form features in
fashion design, and have incorporated more formal language models and artistic expressions. The cultural
meaning of the auspicious and auspicious conveyed by them is also more diverse and richer in modern fashion
design, and the scope of application is more extensive. Especially in the era of rapid development, the unique
charm and aesthetic value of China's traditional culture is worth inheriting, cherishing and developing, and it is
worth exploring the new vitality and vitality of traditional culture from the "China-Chic" perspective.
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Applying the concept of traditional Chinese culture to the development of visual communication has
positively impacted the design of chic fashion by designers, brands and the fashion industry. Therefore, when
traditional culture is incorporated into the design process, it is easier to incorporate contemporary aesthetics and
culture in creating unique and innovative clothing pieces. This can lead to a good source of ideas and creativity
and a way of coming up with new solutions. The visual communication design originating from tradition may
convey unique brand images and rich cultural connotations to the brands, which helps to build up their image and
boost their awareness. These traditional methods of culture-based design can help the firms to come up with a
unique brand identity and therefore, different from other companies in the China-Chic clothes industry. The more
general fashion business also draws inspiration from traditional culture-based visual communication design as a
core source of ideas and as a reference. This enhances the development of China’s fashion industry as well as
increases the recognition of Chinese culture in the world.

National tide clothing design is not only a direct copy of the traditional culture but also a blending of
traditional elements with modern fashion to formulate a new style. In this process, information system technology
is widely used and helps enhance the design effect through data analysis and algorithm optimization. It is possible
to gather various data resources on the topic of traditional culture from many channels with the help of
information systems technology. By using the data mining technique, design elements are identified from the
large amount of data. The information system applies analytical procedures of pattern recognition to find out
patterns, colors and forms of traditional culture and materialise them into a set of libraries that can be employed
in design works. With the help of big data analysis, artificial intelligence algorithms and image processing
technology, it is possible to reveal and use the potential of the traditional culture and its elements in creating
modern fashion.

LIMITATIONS

System's reach: This research also does not consider other factors and design strategies that can also have an
impact on the fashion design particularly the China-Chic fashion design that only focuses on the application of
visual communication design based on traditional culture. Further research may wish to expand the scope of the
studies and look into more numerous and diverse creative solutions and design ideas.

Absence of quantitative analysis: The data of this research is mainly from case analysis and experimental
design and no statistical data was collected for this study. In order to obtain more realistic findings in future
research, the authors can apply more quantitative types of research such as field observations and questionnaire
surveys.

Cultural adaptability: The correlation between visual communication design and fashion design across
different cultures is not explored while focusing on the impacts of Chinese culture on Chinese fashion design.
Further study may include the comparison of methods to visual communication design within different cultures
as well as analyzing the effects of cultural adaptability on fashion design.

FUTURE DIRECTIONS

Continuing to improve deep learning and intelligent algorithms to improve the efficiency of information
systems on image identification, data mining, and natural language processing in identifying traditional cultural
elements. Further engage information system technology with other related fields (for instance, cultural studies,
design psychology) in order to expand the use of traditional culture entities in apparel design and encourage
collaboration as well as creativity. Stress the subjective and interactive aspects of design, incorporate such
elements as human-computer interface and user feedback into the information system, increase the share of users,
and make the personalized design more accurate and satisfying.
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