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In the modern digital era, online marketing has become a critical factor in determining business 

success. This study examines the impact of online marketing on business development and its 

importance in increasing the competitiveness of companies. The study analyzes various digital 

marketing strategies, including social media marketing, search engine optimization (SEO), email 

marketing, and content marketing. 

The study results show that effective online marketing strategies significantly increase brand 

awareness, improve customer engagement, and increase sales. Special attention is paid to the 

role of data analytics in making marketing decisions and developing personalized marketing 

campaigns. 

The study also presents the challenges that businesses face when implementing digital 

marketing, and offers practical recommendations on how to solve them. In conclusion, the study 

highlights the strategic importance of internet marketing in the modern business environment 

and its crucial role in achieving long-term success. 
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INTRODUCTION 

In the modern business environment, Internet marketing is one of the most important factors of success. The rapid 

development of digital technologies and the universal availability of the Internet have significantly changed consumer 

behavior and traditional models of doing business. Companies that effectively use Internet marketing tools achieve 

competitive advantage and ensure sustainable development in the digital era. 

The aim To study the role and importance of Internet marketing in the success of modern business, as well as to 

identify the key factors that determine the effectiveness of digital marketing strategies 

OBJECTIVES 

❖ Analysis of modern Internet marketing tools and trends; 

❖ Evaluation and comparison of the effectiveness of various marketing channels; 

❖ Study of the role of data analysis in making marketing decisions; 

❖ Research on the impact of personalized marketing approaches on consumer behavior; 

❖ Identification of challenges related to Internet marketing and search for ways to solve them; 

❖ Identification of factors determining successful Internet marketing strategies. 

Research Methodology-The research is based on both quantitative and qualitative methods, data collection 

sources and analysis 
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RESULTS 

In the modern digital era, online marketing has become a critical factor in determining business success. This study 

examines the impact of online marketing on business development and its importance in increasing the 

competitiveness of companies. The study analyzed various digital marketing strategies, including social media 

marketing, search engine optimization (SEO), email marketing, and content marketing. 

The study results show that effective online marketing strategies significantly increase brand awareness, improve 

customer engagement, and increase sales. Special attention is paid to the role of data analytics in making marketing 

decisions and developing personalized marketing campaigns. 

The study also presents the challenges that businesses face when implementing digital marketing, and offers practical 

recommendations on how to solve them. In conclusion, the study highlights the strategic importance of Internet 

marketing in the modern business environment and its crucial role in achieving long-term success. 

The rapid development of digital technologies and the universal availability of the Internet have significantly changed 

traditional business models. Nowadays, Internet marketing is not only an additional means, but also a necessary tool 

for the successful functioning of a business, therefore, global digital marketing spending is increasing day by day by 

industry: 

Industry Annual Spending ($ Billion) Growth Year-on-Year 

Retail 98.5 +24.3% 

Technology 85.7 +28.1% 

Financial Services 77.3 +19.8% 

Media & Entertainment 65.2 +22.4% 

Food & Beverage 45.8 +15.6% 

Tourism 38.4 +31.2% 

Sourse: eMarketer Global Digital Marketing Report 2023. 

The main components of Internet marketing: Modern Internet marketing includes several important components. 

Social media marketing allows companies to establish direct communication with customers, create interactive 

content and quickly receive feedback. Search engine optimization (SEO) ensures increased website visibility and 

attraction of potential customers. Email marketing still remains one of the effective means of personalized 

communication. The effectiveness of marketing channels (2023) is given 

Marketing Channel Conversion Rate ROI (%) 

Email Marketing 3.8% 420% 

SEO 2.9% 345% 

Social Media 2.1% 280% 

PPC Advertising 2.5% 310% 

Content Marketing 2.3% 270% 

Video Marketing 2.7% 295% 

Sourse: HubSpot State of Marketing Report 2023 
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One of the most important advantages of digital marketing is the ability to collect and analyze data. Companies can 

analyze consumer behavior in detail, study their preferences, and optimize marketing campaigns in real time. This 

allows for more effective use of marketing budgets and better ROI. 

Personalization and customer experience - modern consumers expect a personalized approach. Internet marketing 

allows businesses to create individually tailored offers, recommendations, and content. This increases customer 

satisfaction and brand loyalty. 

Despite its many advantages, Internet marketing comes with certain challenges. Growing competition in the digital 

space requires constant innovation and creative approaches. Data security and privacy protection are critical issues. 

To overcome these challenges, it is necessary to train qualified personnel and implement modern technologies. 

Successful Internet marketing requires an integrated approach. Combining traditional and digital marketing 

channels, consistency of content across platforms, and alignment of marketing strategy with the overall goals of the 

company are the keys to success. Just as the world is all about online marketing engagement and its use in business, 

Georgia is also important, hence the current trends are absolutely similar.  

CONCLUSION 

Internet marketing is an integral part of modern business. It not only increases the visibility and sales of companies, 

but also creates new opportunities for innovation and deepening relationships with customers. Companies that 

effectively use Internet marketing tools and constantly adapt to changes in the digital environment can achieve 

sustainable competitive advantage and long-term success in the market. 

Thus, the strategic importance of Internet marketing for business success is growing steadily, and companies that fail 

to adapt to the digital reality risk losing competitiveness in the modern business environment. 
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